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DO’S DON'TS
The following are the correct use and  The following are incorrect examples of
% E spelling of Foundation names: use:
< Z
wZ * Bluewater Health Foundation * The Bluewater Health Foundation
2 < * “The Foundation staff...” * BWHF, BWH Foundation, BHF
9 = * The Foundation of Bluewater Health

¢ The Bluewater Foundation
¢ "The foundation staff...”
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~ Do not distort or stretch the logo in any way.

~ Do not rotate the logo.
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~ Do not change, remove or ~ Donotplacethelogoontop ~ Do not place the logo so
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separate elements of the logo.

of a background that hin-
ders visibility and legibility.

close to a product that it
looks like an endorsement.

~ Do not place the logo (or any part of it) into any bodies of text
(including titles). It should never be encorporated into another logo.

For any questions regarding our brand, including use of logo, contact
Danielle Cooper at 519-464-4421 or dacooper@bluewaterhealth.ca



